MIRPURI 7th January 2020
FOUNDATION Aviation Pros—Online

https://www.aviationpros.com/airlines/press-

FOR A BETTER WORLD release/21120250/hi-fly-all-hi-fly-flights-singleuse-plastic-

AVIATION

free-become-reality

All Hi Fly Flights Single-Use Plastic Free Become Reality

Hi Fly Airline staff were hard at work making last-minute checks to make sure that the company’s
stated resolution to be the world’s first airline with flights entirely single - use plastic free went
without a hitch.
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The leading wet-lease carrier has worked hard to replace plastic with bamboo

cutlery, cups, spoons, and salt and pepper shakers, while packaging for bedding,
dishes, individual butter pots, soft drink bottles and toothbrushes were switched

with compostable alternatives crafted from recycled material.

Hi Fly and its principal sustainability partner, the Mirpuri Foundation, have long
been pioneers for greener aviation is serious about the future of the planet and our
responsibility to future generations.

The company operated the world's first ever 'plastic-free’ trial flight when it took
passengers on a Boxing Day trip from the carrier’'s base in Lisbon to Natal, Brazil,
on an Airbus A340 in December 2018. This was quickly followed with three further

‘plastic-free’ test flights in addition to a series of 12 reduced plastic journeys.
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When scaling this up to take account of Hi Fly’s global operations, then the

difference becomes significant.

Commenting ahead of the January Ist milestone, Hi Fly President Paulo Mirpuri
said, “We pledged at the time of our historic Hi Fly test flights, without any single-
use plastic items on board that we would make Hi Ily the world's first ‘plastic free’
airline within 12 months. We knew that if we worked hard to overcome the
problems that it was 100 percent possible. More importantly, in our hearts, we
knew it was much more than that. We knew that this was a 100% necessary move

for the future of our planet”
“We are excited and we are proud, but we were never in doubt’, said Paulo Mirpuri.

“Over 100,000 flights take off each day around the world and, last year, commercial
aircraft carried nearly four billion passengers. This number is expected to double
again in less than 20 years. So, the potential to make a difference here is clear,” Hi

Fly President Paulo Mirpuri explained.

“We take our commitment very seriously.”

"Our corporate mission is based around sustainability and we work hand in glove
with the Mirpuri Foundation to make sure that our corporate practices match our

wider responsibilities to the planet”



